
RHS  VIDEO GUIDELINES
S H O W C A S E  Y O U R  H O R S E ’ S  A B I L I T I E S  W I T H  A  Q U A L I T Y  V I D E O

EQUIPMENT
You don’t have to have expensive equipment
to get good results. Most phones today have 
good enough cameras to get the job done – 
but there are some tricks to substantially 
increase the quality.  

Using a phone: Ensure you are close enough to 
the action; this is especially important in a busy
environment like a branding pen. It is best not 
to use the zoom function as it greatly reduces 
the quality of the video, you can try to zoom in 
the editing process if necessary. Be sure to have
your phone turned horizontally to capture video 
in wide screen – any video shot in the vertical 
position will not be accepted. 

Tools to enhance phone videos:
1.  Tripod: A cheap and easy way to increase the 
quality of your videos. Our pick: Search on Amazon
2.  Attachable zoom lenses: These are a little more 
spendy but are a great tool. Our pick: Moment
Tele-58-mm Lens

Investing in a camcorder is also a great option. There 
are very affordable ones that give you more flexibility
and sometimes easier editing/transferring 
experiences. Our Pick: Any of the Cannon VIXA line   

FILMING TECHNIQUES
Smooth and steady camera motion

Get close to the horse and action 

Limit distractions, such as  other ropers 
crossing in front of the camera

Try to get the clearest audio  possible while 
speaking about the horse – limit wind noise 
or noisy backgrounds.  

VIDEO CONTENT & STRUCTURE
The goal of the video is to highlight what your 
horse can do in the most concise and engaging 
way. We require a few components but then you 
have creative reign to show your horse.

Requirements:

1. Ideal time is 2-4 minutes. No more than 5 
   minutes long. 

2. Must contain a section of you speaking 
   about the horse briefly – you may stand next 
   to the horse, behind the camera, or edit the 
   video  to show some action while speaking 
   about the horse. Keep the taking to roughly 
   1 minute and you may have this at the 
   beginning or end of the video. 

3. Must show a branding or roping scene 

4. Must be wearing western attire required on 
    Sale Day –long-sleeve shirts and cowboy hats.

Not allowed:
1.  Any music in the background
2. Rough livestock handling
3. Videos that don’t meet the 
    quality standard (i.e. blurry, poor quality, etc)
4. Title text 

 

EDITING AND TRANSFERING
This can be one of the most challenging aspects.
If you shot the video on your phone, it may be 
best to use a video editing app on your phone. 
If you transfer the video from phone to computer, 
use a cord, the mini SD card, or other method that 
maintains the full video quality. The advantage of 
a camcorder is easy of transferring from SD card 
directly to computer. 

Recommended software:
Adobe Premier Rush. This allows you to trim 
individual clips, rearrange them, add audio (i.e. 
speaking about the horse) to specific sections 
and export easily. It works for both desktop and 
phones.

Once you have a completed video, please upload
it to the USB sent to you and return it to 

Debbie Millsaps 
8770 Purple Sage Road
Middleton, ID 83644

OR EMAIL RED asking for an upload link. Do not
email the video, it will reduce the quality. 
 
 

RECOMMENDATIONS
A well-done video is an incredible promotional 
tool – try to put as much thought and effort into 
it as you can. High quality videos  generate more 
buzz and drive more website traffic.  
Add in a creative piece beyond just branding such 
as a modified trail course, doctoring/tying-off, 
picking up feet, etc. 

EXAMPLE SALE VIDEOS
https://www.youtube.com/watch?v=2MiUeF23qRA

https://www.youtube.com/watch?v=6DvHYZL3oDs
&t=2s

If you have more questions or are looking for 
assistance, please get ahold of us. We have 
resources and can help walk you through the 
process – we realize none of us are videographer 
so this can be a challenging process, but is an 
important one.   


